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Discussion questions about current dynamics and challenges in the digital
single market

General questions:

1. What is the Digital Single Market? What is its relationship to the EU’s Single
Market?

2. Why does the EU need (or want) a Digital Single Market?

3. What are the principal obstacles facing the European Commission as it seeks to create
a Digital Single Market?

Teaching case study questions:

1. Why was the Google/Fitbit merger so controversial?

2. What does the Google/Fitbit case tell us about the role of “big tech” (and Google in
particular) within digital markets?

3. What opportunities arise from the SDGR and the once-only principle?

4. What are the principal challenges and weaknesses of the SDGR and the once-only

principle?



